Sample Brief  (other Briefs can be seen on Comm St website)

My brief is to inform my target audience through a leaflet and poster about how to get involved in netball in Nottingham. I have chosen this topic area because my research illustrates that as a young child the pathway to getting involved in netball in Nottingham is restricted. This is especially so if you live in the city. Barriers exist with the information presently available as its main focus is on middle class children living in the county. This problem highlights that there is a gap in the market for information about how to become involved in netball. 

My aim is to promote netball to 9-10 year olds at an inner city school- Henry Whipple Junior School. This will reinforce the national curriculum targets of P.E within the school and give the children an opportunity to participate in an extra curricular activity. 

Demographically my target audience is D and E category (working class and lowest subsistence levels), My market research shows what motivates my target audience and hints at their personality and lifestyle. 86% of my target audience are involved in sport. 84% are involved in social and entertaining hobbies during their leisure time. Psychographically, this makes my target audience pleasure seekers. Geodemographically sports facilities have been moved out of the city and therefore access is a problem and the culture of sport is not encouraged. Geodemographically my primary audience live in an inner city area so the netball clubs need to be within a close distance. These key themes need to be transferred into my artefact, to make this form of communication more appealing and motivating. 

The market research reinforced the need for this piece of communication. Through research I established that my target audience have a poor knowledge of netball with 100% of the audience rating their knowledge between 0-2 out of 5. 92% had no knowledge about netball clubs in the Nottingham area. 100% of my primary audience were not a member of a netball club.100% of my target audience have been given no information about netball throughout their life in education. Therefore 100% of my audience agreed they would like some information about netball and clubs in their area. 

To get a broader perspective and an idea of the netball information available at school, I interviewed Richard Phillips the deputy head teacher and class teacher of Henry Whipple Junior School. He said 

•
There was a definite need for information about netball to be given to children aged 9-10 years old. 

•
Netball was a priority sport, even though it was not regularly played. 

•
National curriculum targets for Physical Education are based around learning basic skill such as throwing and catching. 

•
The topic on which Mr Phillips would like information to be produced is on how to get involved in netball as it would keep the 'children off the streets'. 

The artefact would be displayed and distributed through school. The format Mr Phillips requested was an A4 leaflet.  46% of the primary audience agreed with this format.  A leaflet is the perfect form of communication because the target audience can take it home and share the information with relatives.  Therefore the probability of the information increasing awareness in the community will be greater.  The leaflet will be given out at school during a physical education lesson.

The costing has to be considered in the preparation of the production of my artefact. The cost of the artefact will be funded by the Physical Education fund at Henry Whipple Junior School. I have been set a budget of £50 for one poster and 50 leaflets. This means I can spend £1.00 on the poster and each leaflet. This allows me to produce a clear and attractive poster and leaflets. I will use colour and image, which will approximately cost 15p printed on both sides of A4 glossy paper, the paper will cost approximately 20p per sheet. 

To conclude in terms of Lasswell's model my brief is to produce a leaflet and a poster introducing the sport of netball to children aged 9-10 years old with the effect that they will be more aware of the sport at school and will be motivated (Maslow) to join a local netball team.
