Sample Research report

In order to create and market an effective artefact, I have conducted a considerable amount of research into my primary audience, format and content in order to overcome any 'noise' barriers. I have explored the commercial success of leaflets with similar content to my artefact - sport and which are located in a similar area. I have carried out formal questionnaires with my primary and secondary audiences and conducted an interview with my secondary audience in order to build up a strong demographic profile of my audience. This allows me to understand my target audiences perceptions and preconceptions of A4 leaflets and netball.  The main misconceptions are that netball is only for the middle class as it is expensive and to get involved you have to be of a good standard.  However, through my research I have found out about grants to help inner city children to play sport and local clubs.  The message I will transmit is that everyone can play netball.

My audience research was an important part of realising the idea of my artefact and enabling me to produce a leaflet that will be successful and practically of great use. 

Through questionnaires I was able to build up a demographic/psychographic profile of my target audience. Which enabled me to find out what motivates and interests my audience, so I could specially target them and fill a gap in the market.. My findings were as follows

· Demographically my target audience is D and E category (working class and lowest subsistance levels), school children.  The cultural context they operate in is a working class inner city area where their beliefs, values and attitudes on sport are based on having to be middle class to be able to afford sport.

· The audience have a poor knowledge of netball as illustrated through my findings stated in the brief.

· 84% are involved in and motivated by social and entertaining hobbies during their leisure time, therefore making them pleasure seekers. 

· 86% of my target audience are involved in sport – their favourite sports are basketball and swimming highlighting that my target audience are interested in sport and would find this artefact motivating.

· My target audience’s attitude to netball is excitement but due to limited number of resources based on netball my target audience have not got a fully formed perspective of the sport.

This information shows that my audience have a genuine interest in netball, but the lack of information acts as a barrier to them.

My format research has worked to reinforce my target audience's needs. I used existing material, based on sport, as there are no netball leaflets on the market. This gave me clear examples of successful conventions used in leaflets. I have conducted a semiotic analysis of the artefacts in terms of format, layout, font, images, tone and register, language and colour. (Refer to my extraction and assimilation chat in the appendix)

I collected my artefacts from similar contexts to mine by gathering leaflets that are given to children about sport at school and information given out at local clubs.  Al the artefacts like in, had a purpose of persuading their target audience to participate in a specific activity as well as informing the audience of their sport.

The layouts of the artefacts differed. 100% of the leaflets had a conventional title page with a form of logo or image. This made the leaflets unique and individual. 30% of the leaflets used the technique of bullet point to separate text this meant the information was easy to read and reduces the risk of a semantic barrier. 40% of the examples used sub heading to inform the target audience of the subject matter in the paragraph. One leaflet used the interesting idea of an anagram to reinforce the message being encoded. This technique would appeal and relate to my primary audience, as they are working class, young children because it sums up the complex points, simply.

The tone and register are very important when targeting a young audience. Over half of the leaflets used redundant language, which reduces the semantic barrier. Most of the artefacts were inclusive and personal this was through the use of personal pro nouns and techniques such as rhetorical questions e.g 'You'. Lots of the artefacts used informal language through using colloquial language e.g 'rockin'. By using colloquial language the preconceptions and ‘myth’ of netball being for the middle class will be braken, as this means that the artefact can relate to the younger, working class target audience.  In all of the examples positive and emotional Lexis was used.e.g 'achieve'. The use of superlatives was used to reinforce the positive message in 40% of the artefacts. In less than half of the artefacts jargon was used this acted as a psychological barrier as not all the target audience will understand it. This acted as a psychological barrier as not all the target audience would understand it.  If I use jargon this would reinforce the preconceptions of netball being restricted only for the middle class and advanced netballers. 


When producing my leaflet I have to consider Gerbner’s model that certain images, fonts and colours will be perceived differently depending on the target audience’s beliefs, attitudes and experiences hence my demographic and psychographic research.

Images are very important as they can reinforce the message being transmitted therefore reducing the semantic barriers. Just under half of my artefacts used a form of cartoon or clip art, which appeals to my target audience. In my questionnaire 95% of my primary audience prefer cartoons and clip art images to iconic photographs.40% of the images in the leaflets were ambiguous, which added interest but could have acted as a psychological barrier. In 42% of the images the body language was open and reinforced the message of sport being encoded. 

The connotations of sports images are of fun, enjoyment and the general view of keeping fit and having a better lifestyle.  These connotations, especially social ones, I will transmit through my leaflet to make it effective.

The type of font used can hold many connotations, which can highlight the tone of the leaflet. The large font signifies power and can be used for a title to draw attention to my target audience. In 85% of my artefacts the positive idea of typography for sub headings was used to highlight the importance of the information. In just over half of the artefacts sans serif font was used which is a positive aspect as this will reduce the semantic barrier especially for young children with reading disorders. In half of the artefacts the entire font was in black which is very conventional but can act as a barrier as the colour is less motivation for my target audience. A few of the examples I analysed used the interesting style of reversed out font. This is a positive and motivating font style. The average size of the majority of the text was size 12- 14 as this means there is less psychology barriers. 

Colours used in my artefact will be very important, as they will have many different connotations and specifically appeal to my target audience. I found that the leaflets that only used black and whites were less motivating then the leaflets that used brighter colours. However none of my leaflets used very bright colours such as yellow. This could be because it can be a form of noise. The most popular colours used in the leaflets were blues, which have connotations of peace, mystery and purity. The colour red was used which has connotations of enjoyment and passion. The colour of purple was used as it has connotations of depth, mystery and nature. However as purple is stereotypically a female colour this colour could act as a semantic barrier. However in my questionnaire 52% of my primary audience found purple motivating, along with 74% of my audience having the favourite colour of blue. 

Having now gained a greater understanding of the design conventions available and married these with the needs of my target audience this will enable me to create an artefact that is free from any form of barriers or noise. It will work to bridge the communication breakdown that exists between my target audience and the subject matter of netball clubs in the local area. This will mean that it will be easier for my target audience to encode the messages I will be transmitting through my artefact. I had to consider the gatekeeper in the production of the artefact as Mr. Phillips had national curriculum P.E targets to meet. The artefact will have to be redundant, as my target audience are school children from a working class background who are influenced by a popular culture. In terms of post modernist idea they are influenced by media where ideas are mediated for them.  Therefore my artefact must be redundant and motivated.


What research is being done and why, which methods of research.





Good use of textual analysis techniques





Firm conclusions drawn which enables student to go on to design an appropriate artefact for her particular audience.








